
 

 

 

 

 

MEETING NOTICE 

Thank you to those adult and youth volunteers who have agreed to serve as the “virtual” 
contact for the Grand Traverse 4-H Youth Leaders’ Association – a.k.a. 4-H Council. 

As a reminder, this role includes: 

Checking your email regularly (such as once a day). 

Sharing 4-H Council information with club members, volunteers and parents. 

Attending or designating a club representative to attend the quarterly face-to-face            
4-H Council meetings. 

The first face-to-face 4-H Council meeting will be held on Monday, 6:30 –7:30 p.m., January 
17 at the MSU Extension office – 520 W. Front Street, Traverse City. 

Please plan to attend or ask someone from your club to attend! 

 

 

For those clubs that have not yet designated an adult volunteer and a youth member to be 
the “virtual” 4-H Council liaison, please contact Pat Swanson at swansonp@msu.edu or 
(231) 922-4623 to let her know who will serve this role for your 4-H club. 

 

 

MEETING DATES 

2011 4-H Council face-to-face meeting dates are: 

Monday, January 17 

Monday, April 18 

Monday, July 18 

Monday, October 18 – annual meeting 

 

 

January 7, 2011  

GRAND TRAVERSE 4-H COUNCIL 

 

The Grand Traverse 4-H Leaders’ Association “Council” is the decision making body of the 
overall 4-H club program.  All the 4-H club program groups are an extension of the 4-H Council. 
The Council is the hub of 4-H club programming, administration and policy. 
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This would be a good place to insert a short para-
graph about your organization. It might include the 
purpose of the organization, its mission, founding 
date, and a brief history. You could also include a 
brief list of the types of products, services, or pro-
grams your organization offers, the geographic area 
covered (for example, western U.S. or European 
markets), and a profile of the types of customers or 
members served.  
It would also be useful to include a contact name for 
readers who want more information about the or-
ganization. 

BUSINESS NAME 

Business Tagline or Motto 

Primary Business Address 
Address Line 2 
Address Line 3 
Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

Organization 

We’re on the Web! 

example.com 

either compile questions that 
you’ve received since the last 
edition or you can summarize 
some generic questions that are 
frequently asked about your or-
ganization. 

A listing of names and titles of 
managers in your organization is 
a good way to give your newslet-
ter a personal touch. If your or-
ganization is small, you may 
want to list the names of all em-
ployees. 

If you have any prices of stand-
ard products or services, you can 
include a listing of those here. 
You may want to refer your read-
ers to any other forms of commu-
nication that you’ve created for 
your organization. 

This story can fit 175-225 words. 

If your newsletter is folded and 
mailed, this story will appear on 
the back. So, it’s a good idea to 
make it easy to read at a glance. 

A question and answer session 
is a good way to quickly capture 
the attention of readers. You can 

Caption describing picture or graph-
ic. 

You can also use this space to 
remind readers to mark their 
calendars for a regular event, 
such as a breakfast meeting for 
vendors every third Tuesday of 
the month, or a biannual charity 
auction. 

If space is available, this is a 
good place to insert a clip art 
image or some other graphic. 

Back Page Story Headline 


